Wellington Street West
Streetscape and Façade
Guidelines

UrbanISA
Ilja Green
Sherry Hergott
Andrew Charles
In association with:
McGill School of Urban Planning

Creative Neighbourhoods ∙ Wellington Street West Business Improvement Area

December 20, 2007

Michel Frojmovic,
President, Creative Neighbourhoods
Advisor to the BIA Steering Committee
Ottawa, Ontario
Dear Mr. Frojmovic
RE: Streetscape and Façade Design Guidelines, Wellington Street West
It is our great pleasure to offer you our final deliverable, the streetscape and façade guidelines for Creative Neighbourhoods and the
members of the Wellington Street West Business Improvement Area. In preparation for these guidelines UrbanISA conducted several
interviews with stakeholders of the Business Improvement Area Steering Committee and reviewed relevant streetscape and façade
improvement literature. This research guided us toward the creation of our final product, which was based on feedback from our midsemester presentation held at the Great Canadian Theatre and our final presentation to Jacob Ritchie at the McGill School of Urban
Planning. Please accept the attached streetscape and façade guidelines as our final deliverable for this project.
We are excited about the opportunity to make a positive contribution to the important work already being done by Creative Neighbourhoods
and the B.I.A. Steering Committee. The main goals in providing these guidelines are to deliver user-friendly small-scale streetscape and
building façade improvements that will allow property and business owners to make successful and meaningful interventions along the
corridor. We hope that the members of the B.I.A. will be able to use these guidelines in the future.
If you have any questions, comments or concerns, please contact any one of the UrbanISA team members at the McGill School of Urban
Planning. We hope that you are satisfied with our final product and we look forward to seeing our guidelines put into practice at the street
level.
Best regards,

Ilja Green
Sherry Hergott
Andrew Charles

Wellington Street West Design Guidelines

TABLE OF CONTENTS
INTRODUCTION ............................................................................................................................................................................................................. 5
Preamble.................................................................................................................................................................................................................... 5
Mandate .................................................................................................................................................................................................................... 5
Content of the Guidelines ......................................................................................................................................................................................... 5
Study Area ................................................................................................................................................................................................................. 5
FRAMEWORK FOR GUIDELINES .................................................................................................................................................................................... 7
City of Ottawa Urban Design Guidelines .................................................................................................................................................................. 7
GENERAL FAÇADE GUIDELINES ................................................................................................................................................................................... 11
Massing Guidelines and Street Wall ....................................................................................................................................................................... 11
Infill Opportunities .................................................................................................................................................................................................. 11
Corners and Focal Points ......................................................................................................................................................................................... 12
INDIVIDUAL FAÇADE GUIDELINES ............................................................................................................................................................................... 13
Roofs ........................................................................................................................................................................................................................ 13
Building Walls and Exterior Materials .................................................................................................................................................................... 14
Windows .................................................................................................................................................................................................................. 15
Doors and Entrances ............................................................................................................................................................................................... 17
Awnings ................................................................................................................................................................................................................... 17
Signs ......................................................................................................................................................................................................................... 19
Types of Signs ...................................................................................................................................................................................................... 20
Illuminated Signs ................................................................................................................................................................................................. 20
Painted Signs ....................................................................................................................................................................................................... 21
Projected Signs .................................................................................................................................................................................................... 21
Signs on Awnings................................................................................................................................................................................................. 22
Position of Signs .................................................................................................................................................................................................. 22
City of Ottawa Sign By‐Laws ................................................................................................................................................................................... 22
Banners, window boxes and flags .......................................................................................................................................................................... 23
Illumination of Façades ........................................................................................................................................................................................... 24
Landscaping ............................................................................................................................................................................................................. 25
Hard Landscape ................................................................................................................................................................................................... 25

1

Wellington Street West Design Guidelines

Soft Landscape..................................................................................................................................................................................................... 25
Seasonal Decorations .............................................................................................................................................................................................. 27
MAINTENANCE GUIDELINES ....................................................................................................................................................................................... 28
Masonry Cleaning and Repair ................................................................................................................................................................................. 28
Water Cleaning ........................................................................................................................................................................................................ 28
Steam Cleaning ........................................................................................................................................................................................................ 29
Chemical Cleaning ................................................................................................................................................................................................... 29
Sandblasting ............................................................................................................................................................................................................ 29
Re‐pointing .............................................................................................................................................................................................................. 30
Mortar ...................................................................................................................................................................................................................... 30
Vinyl Siding .............................................................................................................................................................................................................. 30
Painting .................................................................................................................................................................................................................... 31
IMPLEMENTATION GUIDELINES.................................................................................................................................................................................. 34
Funding Assistance .................................................................................................................................................................................................. 34
Consultants, Contractors and Advisors .................................................................................................................................................................. 35
CHECKLIST FOR FAÇADE GUIDELINES ......................................................................................................................................................................... 36
ACKNOWLEDGEMENTS ............................................................................................................................................................................................... 38
REFERENCES AND CONTACTS...................................................................................................................................................................................... 39
Publications and References ................................................................................................................................................................................... 39
Contacts ................................................................................................................................................................................................................... 40

2

Wellington Street West Design Guidelines

List of Figures
Figure 1 Map of Wellington Street West ................................................................................................................................................................... 6
Figure 2 Diagram of human scale .............................................................................................................................................................................. 7
Figure 3 Continuous street wall ................................................................................................................................................................................. 8
Figure 4 Pedestrian orientation ................................................................................................................................................................................. 9
Figure 5 Mixed uses.................................................................................................................................................................................................... 10
Figure 6 Street wall .................................................................................................................................................................................................... 11
Figure 7 Pocket park .................................................................................................................................................................................................. 11
Figure 8 Street definition............................................................................................................................................................................................ 12
Figure 9 Focal points .................................................................................................................................................................................................. 12
Figure 10 Roof typologies .......................................................................................................................................................................................... 13
Figure 11 Façade permanence ................................................................................................................................................................................... 14
Figure 12 Window design........................................................................................................................................................................................... 15
Figure 13 Transparency of storefronts ....................................................................................................................................................................... 16
Figure 14 Doorway typologies ................................................................................................................................................................................... 17
Figure 15 Transparency in entrances ......................................................................................................................................................................... 17
Figure 16 Awnings ...................................................................................................................................................................................................... 18
Figure 17 Signs ........................................................................................................................................................................................................... 20
Figure 18 Frontal illuminated signs ............................................................................................................................................................................ 20
Figure 19 Painted signs .............................................................................................................................................................................................. 21
Figure 20 Projected signs ........................................................................................................................................................................................... 21
Figure 21 Position of signs ......................................................................................................................................................................................... 22
Figure 22 All season planters ..................................................................................................................................................................................... 23
Figure 23 Facade illumination .................................................................................................................................................................................... 24
Figure 24 Hard landscaping ....................................................................................................................................................................................... 25
Figure 25 Soft landscaping ......................................................................................................................................................................................... 26
Figure 26 Green roofs ................................................................................................................................................................................................. 26
Figure 27 Winterizing flowerpots ............................................................................................................................................................................... 27

3

Wellington Street West Design Guidelines

List of Tables
Table 1 Maintenance interventions ............................................................................................................................................................................. 33
Table 2 Contact information ........................................................................................................................................................................................ 41

4

Wellington Street West Design Guidelines

INTRODUCTION
Preamble

recommendations. To conclude, this document provides
recommendations for implementations of the guidelines.

During the fall of 2007, in conjunction with Creative
Neighbourhoods and the Wellington Street West Business
Improvement Area (B.I.A.) Steering Committee, UrbanISA set
out to determine how property and business owners along the
Wellington Street West corridor can make a positive impact
on their neighbourhood through small scale streetscape and
building façade design. The outcome of this project is the
creation of a set of guidelines, which will be made accessible
to business and property owners along the corridor who wish
to make upgrades or changes to their buildings.

Study Area
The inner‐city area of Wellington Street West, situated west of
the downtown core, is a 1.8 km commercial corridor that runs
from Breezehill Avenue North to Island Park Drive. With the
exception of 2.5 blocks at the east end, which run along
Somerset Street, the length of the “main street” follows
Wellington Street West. It comprises three distinct
commercial precincts: Wellington Village, Parkdale Market,
and Hintonburg. Each precinct developed independently of
the other and has its own unique character that has been
influenced by not only its history, but also the socio‐economic
make‐up of the surrounding neighbourhoods.

Mandate
UrbanISA will set out to determine ways in which property
and business owners along the Wellington Street West
corridor can both independently and in collaboration with City
of Ottawa initiatives, make a positive impact on their
neighbourhood through small scale streetscape and building
façade design.

Business and property owners are in the process of forming
the Wellington Business Improvement Area (B.I.A.) to tackle
the business challenges presented along the corridor. The
following diagram was presented to our client in November
2007 and depicts the geographic boundaries of the study area,
a SWOT analysis and a list of recommendations.

Content of the Guidelines
The following report should act as a guide for business and/or
property owners along the Wellington Street West
commercial corridor. First, it will outline the City of Ottawa
Urban Design Guidelines so that the reader can obtain the
context of our recommendations. The report follows with
larger scale streetscaping suggestions and small scale façade
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Figure 1 Map of Wellington Street West. This map is available in poster size at the McGill School of Urban Planning.
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FRAMEWORK FOR GUIDELINES
Consideration for scale not only helps to define the look of a
street, it also contributes to the physical comfort of the street
(Figure 2). Great streets take into account, as much as they
can, the physical comfort of those who use them. People have
an intuitive understanding of physical comfort and tend to
return to those places that offer it. Existing streets are
somewhat restricted by their setting, but scale of buildings,
building façade additions, and streetscaping can be
manipulated to add to the comfort level. The best streets
offer sunlight on cold days and shade on hot ones. They offer
protection from the elements and shelter from the wind,
allowing people to experience the natural, physical
environment.

City of Ottawa Urban Design Guidelines
The City of Ottawa has designated Wellington Street West as a
Traditional Mainstreet in the Ottawa 20/20 Official Plan for
the city. A Traditional Mainstreet has the following
characteristics:
•
•
•
•
•
•
•

Developed primarily before 1945
Tightly knit urban
Small‐scale buildings
Narrow frontages
Strong pedestrian orientation
Transit‐friendly
Mixed used

Figure 2 Diagram of
human scale. The scale
of a building defines the
street and provides
physical comfort to the
pedestrian.

The City of Ottawa has developed a set of five Urban Design
Guidelines for Development along Traditional Mainstreets.
These will be described in the following sections and will set
the framework for the streetscape and individual façade
guidelines that follow.
Principle 1: To promote development that will enhance and
reinforce the recognized or planned scale and character of the
street.
The scale of buildings in relation to the street contributes
significantly to the overall character of the neighbourhood.
Further, it is experienced both visually and physically.
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buildings, and a consistent rhythm of window openings,
doorways, and cornice lines.

The best streets provide definition. Like physical comfort,
good street definition is something people experience and
respond to. Boundaries clearly mark edges and communicate
a sense of place. Vertical definition is created through building
height, walls, trees and light standards. Buildings in proportion
to the width of the street provide a sense of human scale.
Horizontal definition is created through the spacing of all the
elements. The best streets are consistently those with tighter
spacing between buildings.
Principle 2: To promote development that is compatible with,
and complements its surroundings.
A building that is compatible or complementary to the
surrounding environment is not one that repeats exactly that
which is next to it. New buildings and renovations to existing
structures on the street need not mimic the neighbouring
building detail for detail. This does not mean that all buildings
must be the same in either design or typology. It does mean
that buildings should be respectful of surrounding structures
and work to achieve continuity, rather than disruption, in the
urban environment.

Figure 3 Continuous street wall. Above is an example of a
continuous street and quality built form. (Image by UrbanISA)

Principle 3: To achieve high‐quality built form and strengthen
building continuity along Traditional Mainstreets.
High‐quality built form refers not only to the choice of
materials, but to the quality of the work that goes into using
those materials. A common misconception is that only those
with money can achieve high‐quality built form; however,
from the design perspective, many believe that there is no
such thing as poor‐ or low‐quality materials; only problems

New development should demonstrate a conscientious
massing of new buildings, with particular regard to compatible
building heights and setbacks, regular spacing between
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enjoyable and can encourage a socially active community
(Figure 4).

with how those materials are used. Materials should be
chosen for their applicability to the situation and the quality of
work should be high. Continuity in the quality of construction
and design along with the appropriate choice of construction
and finishing materials contribute to the overall impact of the
street.
Principle 4: To foster compact, pedestrian‐oriented
development linked to street level amenities.
Streets are social spaces and the best streets are those that
provide opportunity to people to meet and greet one another.
While an important consideration the design of any good
street is how it functions in terms of vehicle usage, the best
streets are designed to allow people to move from one place
to another in a safe, comfortable and pleasing manner as
pedestrians. A great street emphasizes the experience of
walking and the importance of meeting and engaging with
people on the street. Curbs and sidewalks typically received
the most attention when creating spaces for people to walk
with leisure. This is the most common way of keeping
pedestrians safe from vehicular traffic, but additional features,
such as rows of trees planted along the curb line, help to
create a pedestrian zone that feels safe and provides easy
access to stores, houses, the natural environment.
Enhancements to the pedestrian zone, provided by owners at
their property lines, help to make that zone interesting and

Figure 4 Pedestrian orientation. Pedestrian oriented features
such as these add visual interest to the street. (Image by
UrbanISA)
9
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Principle 5: To accommodate a broad range of uses, including
retail, services, commercial uses, offices, residential and
institutional uses where one can live, shop and access
amenities.
Great streets are those characterized by a wide range of uses
that draw people in and hold them there, whether for an
afternoon or a lifetime (Figure 5). Mixed‐use neighbourhoods
actively encourage a diverse range of activities.
Communicating this through the design of the street plays an
important role in reinforcing this aspect of a neighbourhood.
As such, the most successful streets are visually welcoming.
Good streets may have clearly defined edges, but they also
promote a sense of transparency at those edges with an
abundance of windows and doors. Transparency in the street
wall allows people a view into the private or semi‐public
commercial spaces. Likewise, it allows patrons inside to
remain engaged with the life of the street. At the point where
the public realm of the sidewalk and the private realm of
property and buildings meet, one is invited to view what is on
the other side of the street wall.

Figure 5 Mixed use. Mixed use buildings are an asset to the
main street. This one city block has commercial, residential and
office space. (Images by UrbanISA)

People are constantly searching for visual stimulation and
good streets that offer transparency and that prompt eye
movement are interesting and enjoyable streets. Buildings do
not move, but the play of light across the surface of the
buildings, windows and doors intrigues the eye, as does the
pattern of light filtered through tree branches. Something as
innocuous as a leaf floating across the sidewalk can be as
visually interesting as a sign.
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GENERAL FAÇADE GUIDELINES
Massing Guidelines and Street Wall

Infill Opportunities

A continuous street wall of building facades is desired to
enhance street definition, but not always typical of Wellington
Street West. At several sections of the street, the street wall
rhythm and continuity, referring to both the spacing between
buildings and the setback from the street or sidewalk, is
broken or interrupted in some places as a result of the way
the area developed. For long term interventions, it is
recommended that setback is minimized and that all efforts
be made to fill in the numerous breaks in the street wall
(Figure 6).

While neighbourhood business owners hold to an eclectic
vision of the street, infill is better achieved through small‐scale
interventions, rather than through architectural style,
typology and massing. Massing of new buildings, including
front additions, should reflect existing buildings on either side.
Building heights should be compatible, although not
necessarily the same. A consistent
rhythm of window openings and
cornice lines add to continuity of the
street wall.
Where redevelopment opportunities
do not exist, efforts can be made to
deal with gaps in the street wall.
These linkages may take a non‐
Figure 7 Pocket park.
architectural form such as such as
The vacant lot in
decorative fencing, gates, plantings,
Hintonburg could be
and/or street furnishings. These
converted into a
techniques provide the added
pocket park. (Images
advantage of screening undesirable
by UrbanISA)
views of trashcans and alley litter.
Whether the gap is the result of a previously demolished
building or a driveway, street wall continuity can be achieved
in part by landscape means (Figure 7).

Figure 6 Street wall. Wellington Street West has many parking
lots along the street, which do not enhance the pedestrian
experience. New development should consider dealing with these
gaps in the street wall (Images by UrbanISA)
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Corners and Focal Points
Street corners benefit from strong definition. Pedestrians and
motorists alike take cues from landmarks in the built
environment. Street corner treatments, therefore, help to
define the block, provide the visual cue to begin or end the
block, and create landmarks that are memorable.

Focal points in the landscape
can be landmarks and
anchors, terminating views
at the end of a street, or
punctuating a streetscape.
Like street corner

Buildings or features in the landscape can define corners.
Wellington Street West possesses few significant corner
buildings that provide definition or serve as a landmark. This
should be the object of all new construction occurring at a
street corner (Figure 8).

treatments, focal points
Figure 9 Focal points. A small
offer opportunities for
fountain is located at the split
recognition, places to
between Wellington Street West and
remember, features that
Somerset Street. It is one of the few
trigger the senses, and
focal points in the community.
neighbourhood character
(Images by UrbanISA)
defining elements that
make Wellington Street West a memorable place (Figure 9).
Future additions to Wellington Street West should consider
focal points and vistas. In particular, special attention should
be given to sites where the street curves and breaks the visual
line. These curves in the street can be an advantage if treated
properly. Special attention to the buildings at the termination
of the visual plane can work to draw shoppers down the street
out of curiousity and desire to see what will unfold when they
round the corner.

Figure 8 Street definition. The intersection of Wellington Street
West at Parkdale (top right and left), once the heart of the
community, lacks definition. Three blocks down the intersection
of Wellington Street West and Holland Avenue (bottom right and
left) has good corner definition. (Images by UrbanISA)
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INDIVIDUAL FAÇADE GUIDELINES
Roofs
Flat roof

There are four main roof typologies found along Wellington
Street West, of which flat roofs are most are prevalent (Figure
10). There are also various styles of the pitched roof. In the
historic section of Wellington Street West builders relied on
the use of a decorative cornice to create interest and
character for particular buildings. When considering the
restoration of such façades the cornice should be prominent
and all other roof finishes should not take away from the
prominence of this architectural element. When ever possible
the original material should be used when re‐finishing these
façades. Some more recent flat roofs lack the decorative
elements traditionally used.

Barn style
roof

Pitched roof

Pitched roofs are also found along the study area. These
roofing types are primarily found in residential buildings which
have been converted into mixed‐use along Wellington Street
West. In addition, these roofing styles appear to be
concentrated west of Holland Avenue, with the exception of
the A‐frame roofing style, and have a larger setback.

A‐Frame roof

Roof repairs require special attention in terms of colour, as
these roofing styles are visible from street level. The colour of
roofing shingles, for example should blend well with the rest
of the buildings colour scheme. Drastic colours can draw the
attention away from the traditional architectural features of a
building to the shingles on the roof. Neutral coloured tiles will
allow for maximum creativity when it comes to selecting
façade colours and will not overwhelm observers.

Figure 10 Roof typologies. There are four main roof typologies
present along Wellington Street West. (Images by UrbanISA)
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Building Walls and Exterior Materials
Attention and care should be given when deciding on façade
materials. The use of inexpensive materials should be
avoided. Buildings can last over a lifetime and as such should
be treated with the idea of permanence in mind.
When considering façade design attention is to be paid to the
original materials (if historic) and to those of adjacent
buildings in other cases. Otherwise innovation and
experimentation within the architectural language of the
street is encouraged in order to enhance the eclectic character
of the street.
Some materials, such as stone or brick, convey permanence
and should be used wherever architecturally appropriate
(Figure 11). Materials used to imitate more permanent
materials should not be used as it creates an inexpensive look.
Key architectural features that define a façade should not be
covered or obscured. Bare walls visible from the public way
should also be treated as a blank canvass. Interventions such
as through signage, art, creative lighting, or a vertical garden,
to be discussed in the following sections, can be used to
enhance the public realm.

Figure 11 Façade permanence. Painting over brick or stone
facades should be avoided if other options are available. (Images
by UrbanISA)
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Windows
Windows are an extremely important feature in the creation
of character for the individual building façade and for
establishing a basic street rhythm. Windows, especially in the
upper storey’s of a building can heavily influence the way in
which an observer experiences a façade from across the street
or down the block. For this reason special treatment should
be paid to design features of the upper storey’s, such as
windows and the cornice (Figure 12). Storefront windows
should also be dealt with sensitively as this is the interface
between the commercial business and their customers. On
Wellington Street West excellent examples of both historic
and recent windows can be found.

Figure 12 Window design. Windows and signage in the
example above could be improved. Above, top‐floor
windows are removed, over‐scale signage is being used
and flag position detracts from the façade. Below, top‐
floor windows have been restored, signage respects the
façade and flags have been removed. The resulting new
scale appeals more to pedestrians than motorists.
(Images by UrbanISA)

Windows should strive for maximum transparency to
encourage passers‐by to look into the shop. Storefront
windows should be used as originally intended, to display
products and services; however this should be done in such a
way as to avoid obscuring the view into the store. When in
use, reflective or dark‐tinted glass should be replaced with
clear glass to increase transparency (Figure 13). In addition,
glass should not be replaced with non‐glass panels, such as
metal, wood or Plexiglas.
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In buildings of some historical heritage windows should be
preserved and whenever possible protected from unnecessary
alterations. When replacement of the original windows
becomes necessary, however, the same size and type of
window should be employed. For historic buildings this may
require custom‐designed windows. This extra expense will go
a long way in preserving the overall character and rhythm of
the street. Storefronts in these buildings have sometimes
been altered to suit the changing tastes and uses of the store
over time. Efforts should be made to uncover these buried
features and to reconnect the building with its intended
façade.
In more contemporary façades, windows and storefronts
continue to play an important role in creating much desired
character and rhythm. During renovations or new
construction storefront windows should respect the typology
of the surrounding façades. On Wellington Street commercial
windows whether historic or not tend to be large at the
ground‐floor level. New storefront windows should also be of
consistent height and design with storefront doors in order to
create a cohesive appearance.

Figure 13 Transparency of storefronts. This
example shows how transparency creates an
inviting relationship between the street and the
observer. Tinted windows create an
unreceptive relationship between the
pedestrian and the activities within the building
cutting off any interaction between the two.
(Images by UrbanISA)

Finally, it is important to fix broken windows immediately.
Windows that are broken or boarded can negatively impact
the individual business and the district at large.
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Doors and Entrances

residential doors should not be used in the commercial
context as they generally do not encourage transparency
(Figure 15).

Doors and entrances along Wellington Street West follow a
particular typology and rhythm whether historic or not. These
entranceways are frequently recessed and open up to the
street often in a trapezoidal shape (Figure 14). This type of
entrance clearly defines the main doorway and provides
customers and passers‐by with protection from the elements.
These unique spaces provide an area for some personal
creativity and an opportunity to display merchandise
outdoors.

Figure 15 Transparency in entrances. This example shows
the use of a domestic door on a commercial façade. There is
minimal transparency created cutting off the view into and
out‐of the restaurant. Signage is also over‐scaled and
distracting. Alterations suggested include introducing a
typological façade with an inviting entrance‐way. The new
façade increases transparency attracting the attention of
passers‐by. Signage has also been scaled back, showing that
size alone does not attract attention. (Images by UrbanISA)

Figure 14 Doorway typologies. A defining feature of
Wellington Street West is that many storefronts open to the
street in a trapezoidal shape. (Images by UrbanISA)

Where possible this unique feature of main street commercial
businesses should be maintained and new in‐fill developments
should consider how their entrance will complement the
character and rhythm of the existing streetscape. As with
windows, doors should aim to increase the transparency of
the façade to create interest for the pedestrian and enhance
the walking experience along Wellington Street. As such,
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Awnings
While not widespread along Wellington Street West, awnings
are features which can help to enhance pedestrian‐friendly
environments. There are two basic types of awnings found
along Wellington Street West; these are the standard awning
and the curved awnings. Awnings can add interest to the
façade and can help to emphasize windows and doors.
Awnings, furthermore, can provide additional space for
signage (Figure 16). The most significant aspect of awnings,
however, is their benefit to pedestrians through the provision
of shade and weather protection. Awnings are an example of
how a simple intervention on the part of the owner can result
in an enhanced streetscape environment.
Awnings require careful consideration and planning in order to
enhance and not detract from the overall character of the
façade. Attention should be paid to the location of awnings
within the elements of the façade which frame the storefront.
This attention is necessary in order to avoid hiding important
architectural details behind the awning. Common quality
materials used in awnings are canvas and acrylic, while less
expensive awnings are made of plastic or vinyl. Styles of
awnings also vary, but should generally reflect the character
of the building be it historic, modern, or contemporary. In
cases where multiple storefronts are found within one
building, awnings should relate to one‐another but need not
be identical.

Figure 16 Awnings. These examples taken from Wellington Street
West illustrate how awnings can be used effectively to enhance the
streetscape. They provide shelter and shade during inclement
weather and add variety to façades. The awning can additionally
provide a primary (as illustrated) or secondary location for signage.
(Images by UrbanISA)
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Signs

Mounting a sign that has human scale means that signs should
be able to be seen and read from the human eye.
Furthermore, the size of the sign should be in relation to the
size of the shop or building. It should not try to cover the
architectural elements of the building. It is also recommended
to create a continuity and alignment of the signage on the
street. In the case of temporary signage that is located inside
the store on the window, it is recommended to allow as much
visibility into the store as possible. This contributes to the
‘transparency’ of the shop and creates an inviting atmosphere
on the street. Longer lasting, durable signage is a preferred
element on the street. If businesses on Wellington Street
West can coordinate the size and placement of their façade
elements, it will enhance the pedestrian experience. While it
is possible that signs be kept to a certain width and height and
type font, monotony is not encouraged. Instead, shop owners
should consider erecting signs with the following
characteristics:

Signs act as unique identifiers and they are important
elements of the main street. The three main purposes of signs
are to provide information to the public, act as a unique
signature mark and to create horizontal and vertical continuity
of the street.
The typology of signs along the entire length of Wellington
Street West varies greatly in form and design. This variation
highlights the diversity of the street, but also creates missing
links in the rhythm of the street. In general, the signs on the
eastern portion of Wellington Street West are typically made
of inexpensive materials, such as plastic and aluminum and
many signs have a back light. Furthermore, there are many
signs that are very large in relationship to the size of their
respective building. Finally, there is an abundance of
temporary signs in store windows that appears overwhelming
to the eye. The signage on the eastern portion is in stark
contrast with most signage on the western segment of
Wellington Street West. On this section, signs give clear
expression of individuality. Signs are also made of durable,
good quality materials, especially among the newer
businesses of the area. However, there are also some
instances where signage intervenes with a sense of horizontal
continuity along the street.
It is recommended to create signage that is tailored towards
the pedestrian environment. The principle of “less is more”
should be considered when mounting a new sign (Figure 17).
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Quality typeface

•
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•

Solid fixtures without damaging the building
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Creative sign illumination
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Illuminated Signs
These types of signs are common along Wellington Street
West. They typically face forward and are painted or placed
on a flat surface at the front of the building façade. Typical
materials consist of wood, metal or plastic. Separate light
fixtures are usually swan‐necked incandescent structures that
light the sign from above or below. The lighting is soft and
more discrete, because it is not glaring onto the street, but
rather highlights the building fronts.

Figure 17 Signs. Signs should clearly identify the purpose of the
business. Both buildings are identical in structure and material and
usage, but there is a large difference in how the owner portrays its
image to the street. The shop on the left provides very little
opportunity to look inside the business. On the right, the shop
allows for much greater invitation by opening windows and blurring
the lines of private and public space. (Images by UrbanISA)

Figure 18 Illuminated signs. The shop on the left displays an example
of a sign that is illuminated by lights, which is a good alternative to
back lit boxes. The shop on the right has more decorative lights that
add visual interest to the façade. (Images by UrbanISA)

Types of Signs
Field observation along Wellington Street West concludes that
several types of fixed signs exist, with varying degrees of
appropriateness. These will be briefly discussed in the
following section.
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Painted Signs

(Figure 20). These types of signs or symbols can be mounted or
extended on a pole or bracket and can offer interest and
variety along the streetscape. Projected signs should be
scaled to the buildings and, similar to other signs, should have
materials and colours that are compatible with the
architecture and character of the street.

Painted signs are usually inexpensive and can be very
attractive if done professionally. Often, the base material of
the building is used as a canvas, but this should be avoided
especially if the building fabric is stone or brick. More
appropriately, a sign band can be used as the base for painted
signs. Please refer to the painting section in the maintenance
guidelines for more information on how to select appropriate
paint contractors.

Figure 19 Painted signs. Both examples show painted expressions
of individuality on the side of the building. Paying attention to
the side of the building sends the message that owners care for
the whole building and can liven up conventionally ‘dead’ spaces.
(Images by UrbanISA)

Figure 20 Projected signs. Projected signs such as these are
eye catching alternatives to flat signs because they add a
different dimension to the streetscape. (Images by UrbanISA)

Projected Signs
Projected signs come in a variety of materials mentioned
above, but their difference is in dimension. Projecting signs
add a three dimensional symbol to the street. They
communicate their message to the ‘perpendicular’ clientele
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Signs on Awnings
Awnings can function as a type of projected sign. There are
many styles, colours and logos possible on awnings and their
relative position is a great opportunity to highlight the
building façade. Canvas or vinyl awnings are also easily
replaced when they require maintenance. The typology is
discussed in more detail in the preceding section on awnings.
Please see the awnings section for detailed information on
maintenance and repairs.
Position of Signs
Although it is important to look at the type and design of
signs, the placement of a sign on the building plays a very
important role in good streetscape principles. Wellington
Street West is home to a wide range of buildings that are not
entirely consistent in appearance, material, height or setback.
In the case of continuous façades where multiple businesses
share the same building, it is recommended to use a signage
as it was originally intended. This can be achieved by
mounting a continuous sign band along the entire width of the
façade that is consistent in height from the ground (Figure 21).
Similar to windows and doors, sign bands provides ‘rhythm’ to
the building.

Figure 21 Position of signs. This continuous building does
not have a continuous sign band. Efforts should be made
by the business owners in this unit to agree on a linear
placement of signs. (Images by UrbanISA)

City of Ottawa Sign By‐Laws
Naturally, all signage must adhere to legislation and by‐laws of
the City of Ottawa. Installing signs require a permit from the
City of Ottawa Information on the City’s Sign Permit by‐law
require a permit which can be obtained at the City of Ottawa.
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Banners, window boxes and flags
Similar to signs, banners, planters and flags also contribute to
the continuity of the street. If well maintained, they also give
the passerby the message that business owners take
responsibility for the health and safety of the street.
Moreover, these elements contribute to the overall theme of
the community. Creating a theme or branding of the street is
a major concern for the business owners on Wellington Street
West. This action could be achieved by providing thematic
elements such as banners and decorative elements along the
street. Flags and banners are also effective on special event
days such as street festivals as they provide a festive element
in the neighbourhood.
A concerted effort to create an image of the street by
providing continuous elements such as banners is a
recommended action for the street. Frequently, a B.I.A.
supports the placement of banners, window boxes and flags
along the length of the main street. As Wellington Street
West is currently in the process of forming a B.I.A., it is
strongly recommended to consider investing in planters and
signage that could highlight the theme and continuity of the
street. While continuity is important to the appeal of the
street, monotony is an undesirable quality. It is important to
encourage individual expressions by the business owner, such
as maintaining window boxes on the street front. Window
boxes can be used as planters during summer and as
decorative elements during winter (Figure 22).

Figure 22 All season planters. In the summer months, planters
improve the streetscape; however, during the winter months they
can appear neglected. In the cold season, consider that planters
themselves can become a work of art or experiment with cold
resistant plants. (Images by UrbanISA)
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Illumination of Façades
One of the strengths of Wellington Street West is that people
can be seen walking the street during the daytime, but also
during the evenings. This is largely due to the recent addition
of a theatre and several eating establishments which attract
people during day and evening. Presently, many signs are
illuminated by back lit lamps that typically do not enhance the
visual experience of the street as a whole.
It is important for shop owners to consider the image of their
business at all times of the day. Illumination and lighting can
ensure visibility of the sign as well as highlight the
architectural features of the building. Street illumination falls
under the responsibility of municipal authorities; however,
owners can contribute to ambient lighting and public realm
lighting. Businesses that predominantly rely on evening
clientele may also consider focusing on providing attractive
illumination as a means to draw in the public.

Figure 23 Facade illumination. This block has great continuity
in terms of signage; however, there are variations in the size
and style of illumination chosen for each individual store. If
shops share a building space, it is important to consider
continuous illumination of the whole building. Collaborative
efforts can be an important element for façade improvements.
(Images by UrbanISA)

Similar to signs, lights can also play a role in contributing to
the continuity of the street if common light fixtures are used
along a segment of a block (Figure 23). Although it is not
necessary to illuminate every building and sign, it is
recommended to highlight certain architectural and public
buildings. Examples of structures along Wellington Street
West that could enhance the visual experience by illuminating
their façades are the L’Église Saint‐François‐d’Assise, the
Magee House and the Hintonburg Community Centre.
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Landscaping
Figure 24 Hard
landscaping.

As bees are drawn to bright flowers, people appear to be
attracted to colourful and fresh‐looking business fronts. The
small ‘empty’ pocket spaces scattered along Wellington Street
West are excellent opportunities to enliven the main street.
The site analysis observed that several small areas appear
underutilized. These sites would provide excellent
opportunities for landscape interventions. Furthermore, it
was also observed that several buildings were set back some
distance from the street, which creates a discontinuous
pattern for the passer‐by. Landscaping techniques can be
used to minimize the apparent building setbacks. For longer
term interventions, consider minimizing the setback of the
building on the lot to allow for increased storefront area. The
following section will provide some simple, inexpensive ‘hard’
and ‘soft’ landscaping techniques to revitalize the look of a
building without completely overhauling the site.

Many parking lots
do not add visual
appeal along the
street. A short term
solution is to add a
small street wall
shown below.
(Images by
UrbanISA)

Hard Landscape
As much as possible, empty spaces and underused car lots
should attempt to blur these boundaries. An example of
“hard” materials for landscaping is small walls or fences.
These elements should be considered with the rest of the
streetscape in terms of architectural design. Similar to signs,
materials should be of good quality and durability. In some
instances, fences act as barriers to great public spaces. It is
not recommended to build fences that obstruct these natural
and pleasant spaces.

Soft Landscape
“Soft” landscaping deals with elements such as: street
gardens, vest‐pocket parks, green walls, and green roofs etc.
This form of landscaping can easily be implemented by local
business owners and depending on the level of intervention,
without professional design guidance.
Numerous opportunities exist along Wellington Street West
for “soft” landscaping interventions. Setbacks present
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decorations can enhance the streetscape experience. Efforts
should be made to create spaces that are useable year‐round.

excellent opportunities for street gardens, and exposed blank
walls are like a canvas for creeping vines or more extensive
green walls (Figure 25).

Flat roofs also offer up an opportunity to experiment with
green design, such as in green roofs (Figure 26). However
green roofs should not be developed on historic façades as
they may take away from the architectural character of the
building. Fortunately along Wellington Street West there are
many opportunities where green‐roofs could easily be
implemented and where they would also greatly enhance the
streetscape environment.

Figure 25 Soft landscaping. The CAA building on the street
shows an unimaginative façade. It can build upon its proximity
to the new environmentally certified GCTC building. A vertical
garden can bring vibrancy and life into an otherwise mundane
building façade. This also helps to enhance the pedestrian
experience of the street. (Images by UrbanISA)

Soft” landscape materials should be suitable for both climactic
and urban conditions of Wellington Street West. The
landscaping details should also respect the relationship of
scale to the landscaped space and whenever possible should
relate with the surrounding streetscape and architecture.

Figure 26 Green roof. Several buildings along Wellington
Street West have flat roofs and are suitable for green roofs.
(Images by UrbanISA)

Small vest pocket parks created on privately owned land can
create incredibly successful intimate areas where pedestrians
can take refuge on hot summer days and where seasonal
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Seasonal Decorations
Frequently, businesses experience a spike in sales around
holiday and festive events. Business owners can contribute to
a pleasant seasonal shopping experience by providing
seasonal decorative elements in or outside their storefronts.
There are many examples of small and larger scale
suggestions. On a larger scale, seasonal decorations such as
lamp ornaments and lights can contribute to the unification of
the street. Upon formation of the Business Improvement
Association, decisions can be collectively made on seasonal
streetscape decorations. On a smaller scale, individual
business owners can creatively express their unique
storefronts by ‘winterizing’ their flowerpots (Figure 27).

Seasonal Decorations

Figure 27 Winterizing flowerpots. The store owners of these
flowerpots make sure their flowerpots look good in all seasons.
(Images by UrbanISA)
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MAINTENANCE GUIDELINES
Masonry Cleaning and Repair

Water Cleaning

A thorough exterior cleaning of buildings along the Wellington
Street West corridor can make an amazing improvement in
the appearance of a building and the area overall. Beyond the
cosmetic benefits to the buildings, cleaning can have
structural benefits as well. Deposits on masonry and wood
can have a detrimental effect on the soundness of a building
over time by acting as reservoirs for harmful chemicals and
hidden decay. Cleaning must be done in a careful manner
using appropriate methods that will not result in permanent
damage to the building materials.

Water washing is one of the most versatile and frequently
used techniques for cleaning older masonry. The intention of
this method is to keep deposits on the surface moist long
enough for them to soften, so that they can be easily removed
by hosing them down or brushing them off. As mentioned,
this method is particularly effective surface dirt and is
therefore, more appropriate for a building that is cleaned
frequently. It is not useful for removing heavily encrusted dirt.
Building under these conditions requires follow‐up attention
using other methods, as discussed below.

Methods used to clean masonry differ, but the cost varies
little from one to the other. The choice of cleaning method
should be made with consideration for the size of the job and
the particular building fabric.

There are relatively few disadvantages to the water spray
process. The primary ones concern limestone, which may
develop stains if water is used in large quantities. Also,
because of its porous nature, water penetration may damage
interior finishes, hidden timbers and ferrous metals.

The majority of buildings along the Wellington West Corridor
are constructed of load bearing brick or stone masonry, giving
the area, and Hintonburg in particular, its textural and
heritage character. The predominant masonry material is red
brick, which is relatively easy to clean without risk of damage.
There is little limestone, which is a relatively soft and easily
damaged stone.

Water washing should not be carried out in colder
temperatures or if there is any danger of frost.
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Steam Cleaning

limestone, marble or sandstone, as the application of acids
will cause the surface to dissolve.

Steam cleaning is a relatively inefficient method when used
alone; however, when used with paint strippers or chemicals,
it can be very effective. Steam itself poses with little threat to
the building materials. Without the additional of chemicals, it
is usually necessary to follow the steam with brushes and
other abrasives to thoroughly remove dirt. There is a potential
to stain facades or cause internal moisture damage, the risk is
less than when cleaning with water.

While chemicals can be very effective cleaning agents, they
are only as good as the person who uses them. Carefully
screen the previous work of any prospective contractor. Look
for experience cleaning similar buildings and check references
Sandblasting
Brick surfaces should never be sandblasted. Sandblasting
removes dirt, but also removes the outer surface of the brick,
which will lead to further deterioration. Mortar joints are also
badly damaged in sandblasting and as a result, re‐pointing is
frequently required, even though it may not have been before
undergoing the cleaning.

Chemical Cleaning
Chemical cleaners are generally low‐cost and provide efficient
cleaning. Many of them provide the added advantage of being
able to remove paint from brick and stone surfaces; however,
chemicals do pose some risk to the building, to the people
that handle them, and to the surrounding environment. If
used, they should be applied with caution and with
consideration of the dangers involved.

A brick surface that was sandblasted will require a new
surface that will allow it to weather the elements. Silicone is
frequently used for this purpose and acts in the same way as
paint does. It has the advantage of being almost invisible;
however, because of that, it is difficult to gauge its condition,
except when the surface is wetted.

Most chemical cleaning agents contain soluble salts or agents
that react with stone to form soluble salts. Removing these
salts can be a lengthy and tedious process, but if not done,
they can cause continuous and progressive damage to building
materials. Caution must be taken when selecting products for
particular surfaces. Some chemical cleaners that are highly
effective on one surface could cause irreparable damage to
others. Never use an acidic product on porous stones such as

Sandblasting is not highly recommended for hard stone. Only
when absolutely necessary, dry sandblasting under a pressure
of 90 to 100 pounds of air will clean hard stone. Wet sand
cleaning using water and sand with pressures less than 60
pounds can also be tried. The surface of the stone will be
relatively undamaged; however, re‐pointing of the entire wall
surface will probably be required. Note that this is for hard
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texture, and materials match. Mortar takes a few weeks to
dry and set, and like paint, tends to take on a different colour
from its wet state. An experienced eye is necessary to
recognize the match in its wet form.

stone only. Like brickwork, soft stone such as sandstone or
limestone should never be sandblasted.
Re‐pointing
Re‐pointing is most common maintenance task associated
with masonry. The process consists of consists of raking out
the old grout or mortar in all horizontal and vertical joints and
replacing it with new. It is a labour‐intensive and time‐
consuming job not recommended for the amateur. If done
well, re‐pointing can result in water tightness and give the
building a “like‐new” appearance; however, if done
improperly, re‐pointing not only looks sloppy, but can also
cause permanent damage.

Some new cement mortars are incompatible with old brick
and limestone, because they are stronger than the masonry
units they are binding together and more impervious to water
penetration. The wrong mortar can be disastrous to older
masonry.
Vinyl Siding
Vinyl siding is common along Wellington Street West. Where
the siding has been applied to a brick facade, it is preferable to
remove it and restore the underlying brick. However, when
that is not possible, maintaining vinyl siding along a
commercial corridor servicing vehicular traffic is a frequent
necessity as the grime from exhaust fumes is often quickly
visible.

Mortar
One of the most common and noticeable mistakes made
when repairing a masonry exterior is not properly matching
the material used on the new portion to that of the existing
portion. While the masonry itself may have been carefully
matched, the mortar is often overlooked. This is not simply a
matter of matching colour and texture, but also matching the
width and profile (flush or recessed) of the mortar joint.

The most effective way to clean vinyl siding is with a pressure
washer. While there is an option to wash siding by hand,
siding on commercial streets warrants the extra force of the
spray from a pressure washer. Pressure washing requires a
mix a mild solution of water and detergent. There are both
commercial eco‐friendly cleaning products on the market, and
building owners may want to test the efficiency of each.

Mortar colour between stones is generally selected to be as
close as possible to the colour of the stone. Mortar colour
between bricks should be tinted to a darker colour so as to de‐
emphasize the joint. An inexperienced mason may have
difficulty in choosing the correct mixture of cement, lime, sand
and mortar tint necessary to achieve an accurate colour,

Pressure washers usually don't remove mildew, mold or moss,
so those areas are best dealt with manually. To determine
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corrosive weather and pollution. Maintaining a fresh looking
storefront means repainting it approximately every five years.
Paint work that has been exposed to outside elements will
eventually start displaying cracks or peel. If this occurs, it is
important to completely remove this layer, before applying
new paint. If this is not done, repainting will be a waste of
time and money and will worsen the condition. Alternatively,
a chemical paint remover may also be used to soften up old
paint which can then be scraped off easily. If a metal surface
exists, care should be taken to remove any rust from the
façade and then applying a rust resistant primer before
continuing with the paint job. Any cracks or holes in the
façade, particularly near the windows and doors, should be
filled in with the appropriate materials such as putty for wood
or mortar for masonry. Some best practices for painting a
store and building façade include hiring a reputable
professional painter. The rationale for selecting a contractor
includes expertise, special equipment for reaching higher
elements, time saving and liability for error and damage.
Paint contractors are available in the city of Ottawa, but once
one has been selected, one should be vigilant of the following:

whether a trouble area is affected by mildew, apply a small
amount of household bleach. If the area clears up, the
problem is mildew. Scrub off the mildew using a solution of 9
parts water and 1 part bleach. Eco‐friendly alternatives
include vinegar and water. Whichever product selected,
watch the area closely to ensure the mildew has been
eliminated.
To clean the remaining siding, hold the nozzle at a 45‐degree
angle to spray the building, working from the bottom up.
Move across the siding from side to side at a steady pace.
When cleaning around windows, hold the nozzle at an angle,
and direct the spray away from the windows. Rinse the siding
with clear water, working from the top down to prevent
streaks.
There is a concern that pressure washers may force water
underneath the vinyl siding through the seams and that water
can begin to rot underlying wood structures or foster mold
and mildew growth under the siding. Care must be taken with
the angle of the water stream. Select a pressure washer rated
at 2,500 to 3,000 pounds per square inch, and use a 25‐degree
nozzle for good coverage that won't damage the vinyl siding.

•

Ensure that air temperature is between 10‐32 degrees
Celsius. Paint does not perform effectively above or
below these temperatures

•

Avoid painting during windy days

•

Ensure the surface is thoroughly dry and clean

Painting
Painting can be an important element in façade improvements
and may vary from small to very large scale interventions.
Good paint contributes to the appearance of the building and
it is also acts as an important protective layer to potentially
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•

Rotting wood or metal require more interventions than
paint. In this situation, it is advisable to replace rather
than repaint the façade.

Façade improvements vary in length and cost. UrbanISA has
created an estimated framework for cost and duration of
every possible façade intervention that may occur. The table
also displays what party is responsible for each intervention.
Each element of a façade can be considered as having one of
three interventions performed including cleaning, repair or
restorations. Table 1 displays estimated costs, time duration
and who is responsible for coordination of the project.
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Table 1 Maintenance interventions

Façade Interventions
Element

Action

Estimated Duration

Estimated Cost

Coordination

Roofs

Cleaning
Repair
Restoration
Cleaning
Repair
Restoration
Cleaning
Repair
Restoration
Cleaning
Repair
Restoration
Cleaning
Repair
Restoration
Cleaning
Repair
Restoration
Cleaning
Repair
Restoration
Installation
Cleaning
Repair
Restoration

Intermediate
Long
Long
Short
Intermediate
Long
Intermediate
Intermediate
Long
Short
Short
Intermediate
Short
Short
Intermediate
Short
Long
Long
Short
Short
Intermediate

$$$
$$$
$$$$
$
$$
$$$
$
$$
$$
$
$
$$
$
$
$$
$
$$
$$$
$
$
$$
$$$$
$$
$
$$

Property owner
Property owner
Property owner
Property owner
Property owner
Business owner
Business owner
Business owner
Business owner
Business owner
Business owner
Business owner
(proposed) Business Improvement Area
(proposed) Business Improvement Area
(proposed) Business Improvement Area
Property owner
Property owner
Property owner
(proposed) Business Improvement Area
(proposed) Business Improvement Area
(proposed) Business Improvement Area
(proposed) Business Improvement Area
(proposed) Business Improvement Area
(proposed) Business Improvement Area
(proposed) Business Improvement Area

Windows and Doors

Awnings

Signage

Banners, window boxes and flags

Illumination of building façades

Landscaping

Seasonal decorations

Intermediate
Short
Intermediate
Intermediate
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IMPLEMENTATION GUIDELINES
as tree planting, flower gardens, and protection of natural
habitats. Publicly accessible green spaces or 'common
grounds' were the target of the pilot program. These spaces
might include various sites such as boulevards, gardens, parks,
community entrances or natural areas. Although the pilot of
the Green Partnership Program has terminated, the City of
Ottawa Planning and Environment Committee is currently
discussing future opportunities of extending the program. A
well established green program that is run by the City of
Ottawa is the Trees, Reforestation and Environmental
Enhancement (TREE) program. TREE is an initiative that allows
residents of the city to plant trees for no fee. “The TREE
Program empowers Ottawa residents, businesses, community
groups and schools to participate in planting trees to enhance
and maintain the city’s forest cover and combat climate
change.

Funding Assistance
These façade improvements are recommendations for the
business owner or tenant to improve the streetscape and
community values of Wellington Street West. As such, the
City of Ottawa has an interest in the improvements of building
façades and may therefore encourage streetscape
improvements through policy. At the date of writing this
manual, no known direct funding opportunities were made
available towards streetscape and façade improvements.
However, below are some listed suggestions for non profit
and/or small business owners who require inspiration,
guidance and small grants for business improvements. It is
recommended to contact these institutions for further details.
Contact information is provided at the end of this document.
Upon formation of the Business Improvement Area, members
may consider investing in street furniture such as banners,
planters and organized event days. The City of Ottawa
Economic Development Office provides support in the form of
formal designation and collects a zone levy, which is returned
to the B.I.A. community for administration, budget and
programming needs.

If owners believe their properties are of a heritage quality, the
Cultural Services Division of the City of Ottawa provides
funding for projects related to heritage preservation of the
local history of Ottawa’s communities. Funding is available to
support research and documentation of local history, heritage
education, and preservation of local artifacts, exhibits and
historical events.

A second program initiated by the City of Ottawa is the Green
Partnership Program. Funding for this program was made
available for community groups and not‐for‐profit
organizations to complete projects in public open spaces such

At the federal level, there are several funding opportunities
for small business owners such as the Small Business Funding
Centre (SBFC). SBFC is and independent research organization
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Consultants, Contractors and Advisors

which provides information on grants for small businesses for
a variety of needs including equipment, renovations, fixtures
and building improvements.

Good storefront design drastically improves the aesthetic of
the neighbourhood, and it is recommended that businesses
pay close attention to the principles of good architectural
detail and are sensitive to the local environment. The decision
to contract services is dependent on the scale of the project.
Architects are best qualified to deal with design of facades,
but other professional assistance such as interior designers,
marketing consultants, engineers, landscape architects and
contractors may also be consulted.

The Federation of Canadian Municipalities (FCM) has been
endowed with a fund of $550 million to establish the Green
Municipal Fund for municipal programs that support
sustainable best practices. Although this program is not
available to individual business owners, there are
opportunities for community scale incentives, such as green
roof projects. The FCM also has excellent tools and resources
for best community building practices, which is available at
their website.

When selecting a contractor, it is important to review past
projects and work samples. Usually, contract work is
achieved by inviting several contractors to quote or tender a
price for the work to be done. While it is important to select
the tender with the best quality work, it is not advisable to
select the least costly quotation. Once the tenderer has been
selected, it is advisable to sign a written agreement with
information on the project, the client and the cost of the
venture.

A third federally run program is the Affordability and Choice
Today (ACT) program, which is sponsored by several agencies
including Federation of Canadian Municipalities and the
Canadian Mortgage and Housing Corporation. It provides
grants up to $5,000 to provide guidance on regulatory issues
including building codes, zoning, and development approval
and building permit issues.

It is recommended that proposed Business Improvement Area
Steering Committee work together to devise a contact list of
local contractors and consultants which can be made available
to all members. For issues regarding public maintenance,
please refer to Table 2.
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CHECKLIST FOR FAÇADE GUIDELINES
maintain size and style even if this means a custom designed
window. The extra expense is worth maintaining the original
look of the façade. Broken windows should be replaced
immediately.

Roofs
Consider historical elements, such as the cornice, if applicable
during restoration work. Emphasis should be placed on
restoration rather than replacement of roof details. Roof
finishes should not detract from architectural features. On
pitched roofs, neutral colour tiles should be used so as not to
overwhelm the observer. Infill development should be
respectful of the style of neighbouring roofs.

Doors
As with windows, storefront doors should be transparent. Do
not use residential doors on a commercial façade as they are
typically not transparent.

Building walls & Exterior materials

Awnings

When considering façade design and renovation, attention
should be paid to the original materials if of heritage value,
otherwise innovation and experimentation in materials is
encouraged. Experimentation is encouraged, however all
work must strive toward high quality craftsmanship.

Pay attention to the location of awnings so as not to detract
from the building façade. Awnings are a welcome addition to
the streetscape for the many advantages they offer
pedestrians, in particular protection from the elements.
Signs

Windows

Signs should be of high quality craftsmanship and owners are
encouraged to display creativity in their style and materials.
Attention should be paid to the location of signage on the
façade and in relation to other buildings. Temporary signs
should not be left up to substitute for a permanent sign.

Maximum transparency should be strived for in storefront
windows. Visually appealing displays centered on attracting
customers into the store is to be encouraged. New storefront
windows are to be large and follow the typology of the
surrounding buildings. Windows on upper storeys should

36

Wellington Street West Design Guidelines

Banners, Window boxes and Flags

Seasonal decorations

These features can enhance a streetscape, however monotony
is undesirable. Creativity and individuality should be
encouraged.

Opportunities to contribute to the seasonal shopping
experience exist at various scales and levels of coordination.
All attempts to enhance the streetscape experience will
attract visitors.

Illuminations of facades
Lighting can have a dramatic effect on the appearance of a
building at night. Owners should consider the image of their
building at all times of the day. Illumination of signage should
be continuous on one building no matter how many individual
stores.
Landscaping
Setbacks and small underutilized pockets of space along
Wellington Street West are excellent opportunities to enliven
the mainstreet through landscaping interventions. All
landscaping should respect the relationship of scale to the
landscaped space and when possible relate to the surrounding
streetscape and architecture.
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Contacts
Canadian Association of Heritage Consultants
website
www.caphc.ca
Building Permits
website

(613) 580‐2400
www.ottawa.ca

Ontario Association of Architects
website

1‐800‐565‐2724
www.oaa.on.ca

Ontario Association of Landscape Architects (416) 231‐4181
Website
www.oala.on.ca
Ottawa Chamber of Commerce
(613) 236‐3631
website
http://www.ottawachamber.ca
Planning Department, City of Ottawa
website

(613) 580‐2400
www.ottawa.ca

Professional Engineers of Ontario
Website

1‐800‐339‐3716
www.peo.on.ca

The diagram below depicts a list of contact numbers for a
variety of City of Ottawa services that members of the
Business Improvement Area may require for future reference.
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